HERR VOICES OF THE CHINMFR CONSUMERS

GEIN INSIGHTS INTO THE CHINAR MRRIKET
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What we do

Dur culling-edge online survey platform -
SURVEYCOOL™ iz one of the leading platforms in
China. The customized online panel =
Azssuredsample™ with 1 million+ samples
enables us to dellver relevant and rapid market
research services.

By recruiting and engaging with the dedicated
respondents, we assist clients to track consumer
attitides, measure market performance, and pinpoint
growth opportunities in Shina.

About us

Who we are

DATA100 was founded in 2004 and has since
eslablished itsell a leading market research firm in

china. We hawe conducted hundreds of research ,/ ;
projects with industrial spectrum from finance and L.
FMCG to IT and Healthcare. E:d"*

Our years of expenence and experlises have made / e )

us the trusted research provider 1o 100+ clienls .. ol

worldwide, including Fortune 500 corporations,
China's top 100 enterprises, and celebrated media
organizations.

Metwork

We have branches and pariners all owver China, and hawve
conducted market research in more than 150 cities and
rural areas. We have top-quality and sector-specified
research leams as well as skilled in-house interviewers
that offer standardized quality service by collecting
primary data and information efficiently and accuratehy.

&

“This has been the third fime we have
cooperated with your company. We can see
your improvemnent every time. Your survey
system is more adwvanced than those
systems in the US in such areas as skip-
ping. We wizh & long ferm cooperalion
relationship with youwr company.”

PG

“Affer ahout six months of
invesfigalion, we finally
selected your company. With
the onling panel, if is fasfer fo
colect dafa and the efficiency
of our investigation is
dramafically improved,

-- Faculty of Furtfver Education,
Harvard University

--James Zeng,
Information Dept. P&RG




ASSUREDSAMPLE™ |3 uniguely effective at reaching, validating, and drawing insights from your target
markels enline. You can survey, interact with, and observe your customers or almost any targel audience

through our online panel.

Features

* 1 millien + samples
> 120 atlributes
» Cowvering all regions in China
* Various recruiling sources
* Customized Panals
+ Industrial sub-panels
= Decupational sub-panals
= Ofher sub-panels

3 46-55

21-25 55+

11-20

*lﬂ"

26-35

12K-23.9K
<12K

*Annual
Income
k]

2aK-35.9K

JI6K-119.9K
=120K

Benefits

» Act faster

» Deeper insighls

» Increase cuslomer engagement

» Make surveys accurate and rellable
* More research for less money

Location Distribution
Deeper color represents higher proportion

Quality Control

* Identity

+ [dentity Registration Control

+ Continuous Updale

+ & list of professional survey lakers
¥ Answer

+ Response pattemn

* Survey-laking time

- MI:I'I'E-'"'

SURVEYCOOL™ is the most powerful tool for researchers to build professional studies, ranging from
simple to complex.
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“Your professional report and
service are so impressive, which
draw a clear picture for us on the
wealthy people in mainland
China.”

== Billy Chtng.,

Personal Banking Dapt., Bank
of China (Hong Kong)
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Features & Benefits

* Rapid research

* Maximize respondents engagement

¥ Branded environment

¥ Sell-help with powerful templates

* Skip bogic, piping, loops and randomization

* Visual questions with pictures and videos

* Automatical charts

¥ View reports online or expor raw data in excel, spss format
* Compane with historical data in your account

DT AD DORAADA R Bt DF DHih

:F T ﬁ E ﬁ “Your delivery is more than a consulfation proposal,
which clearly guides our key account business.”

-= Yang, Personal Banking Depl., Head Office
of Industrial and Commercial Bank of China




Total Solution

Wilith hisge online panel, Innovative survey system amnd network
covering all regions in China, we start with vour specific needs and
objectives, Qur in-house team of researchers and advanced analylic
specialisis has in-depth verlical experise in Finance, FMCG, IT,
Telecom and Heallhcare.

Abbott

A, Promise bar Like

‘Like a eonsulting report, your research recommandation
successfully guided ow markeling effort to key accounts.”
—Jamas Wang, Abbott

SitingWIN
GETLI100 FEQLUET
SatisGET
DArFS10E PROGUICT
BrandPower
CATAIG FRODUCT
EffectQUT
DATELDD PROCUCT

Attribute MIX

DATaldd FROOULCT

TasteUP

BaTaidd PROGGLT
Touch2
CarF&L0D radeuct

Healthcare

i~
Red Bull

I think we have had very good
corporalfions during the past fwo
surveys based on your gnling-
panel. The resuifs are shill baing
used. This kind of sunvey is fime
saving and can also confrol costs,
We will use this kind of survey

more frequently.”

--Zhenhua Xia,
infegrated Management Dept.,
Red Bull




In Aug. 2008, the China melamine scandal shocked the whole
dairy indusiry and led a market nightmare for all the dairy
product manufacturers. Gauging the market dynamics in real
time and therefore implementing sultable sirategies became the
critical demand for senkor management team in each dairy
Company.

A leading China dairy company lurned 1o us for an urgent
research on China dairy products consumers’ attilude. They
requested the repor the next day and left us only one night to
solve the case.

Benefits of ASSUREDSAMPLE™

¥ Gelting immediate feedback from dairy producls consumers
¥ Covering all targel cities
¥* Providing enough respondents

& leading China dairy company used our repor for

¥ Understanding consumers' reactions to melaming scandal
¥ Evaluating consumers’ confidence in China dairy industry
¥ Adjusting the PR strategy 1o the cnsis

The keading China dairy company said

“‘We are greally inspired by yow enthusiazsm, professional
perfanmance, and falented wark.”
== Yin, product manager, Diary depantmeint

The sales and market share of 998 SHEMNFU injecia surged since it
was launched 2 years ago. To objectively evaluate the effect of
promation, segment farget market, and improve resource allocation,
299 implemented a countrywide research preject on surgeons and
Emergency Physicians in target hospitals

The project engaged 1,048 doctors of the 120 tanget hospitals in 24
cities, Sufficient and valid data halp our client understand the market
of this category of injecta, and make proper decision

Benefits of our Metwork

¥ Covering all over China
¥ Fast reaction
¥ Professional fieldwork channel and high-quality result

998 used our report for

¥ Improving markefing strategy and resource allocation
¥ Perfecling perfformance evaluating system

Yaan Sanjiu said

“Thanks to yowr professional research, It makes us as
frefessional as you.”

- Li, Marketing Manager,
Yaan Sanjiu Pharmacewtical Co., Lid.

We did

A China leading dairy
company case

Urgent research on
China dairy products
consumer's attitude

Yaan Sanjiu Pharma-
ceutical Go., Lid.
Case
SHENFU injecta
Market Performance
Study
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For more information, please contact:

1506, Morth Ring Cenler

Mo 18, Yumin Road, West District
Beijing

P.R. China

Zip: 100029

T 88-10-82251655-604

F: 86-10-82251655-614

E-mall: cindy@datal 00.com.cn
sigjunigdatal00.com.cn

Http:len.data100.com.cn

ur
iriginates
workdwide !

Let DATA100 accelerate

May Gang
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